Special points of interest:

*

The Index of Retail Sales is a
measure of consumer confi-
dence

The All Sections Index for Znd
quarter 2022 is 263.3 an
increase  of 3.9% over the
index for the previous quar-
ter.

The volume of retail sales in
the Ist quarter 2027 de-
creased by 2.4%.

This is a publication of the
Central Statistical Office,
Ministry of Planning and
Development.

For further information,
please contact the officer
in charge, Index of Retail
Sales at 624-7311

cso.statistics@gmail.com

Central Statistical Office
47 Frederick Street

Port of Spain.
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The All Sections Index of Retail Sales increased by 3.9% from 255.3 in the 1st quar-
ter 2022 to 265.3 in the 2nd quarter 2022.

This increase was directly attributable to increases observed in:

e Textiles and Wearing Apparel : 36.8%

e Petrol Filling Stations: 23.4%

e Other: 8.6%

e Household Appliances, Furniture and other Furnishings: 8.0%
e Supermarkets and Groceries: 5.1%

e Motor Vehicles and Parts: 1.6%

When a year on year analysis is undertaken, the All Sections Index increased by
21.8% from 217.9 in 2nd quarter 2021. The Sections that contributed to this in-
crease were:

Household Appliances, Furniture and other Furnishings: 127.5%
Motor Vehicles and Parts: 121.9%

Textiles and Wearing Apparel : 89.2%

Construction Materials and Hardware: 57.5%

Petrol Filling Stations: 55.9%

Other: 38.9%

Dry Goods: 1.6%

Offsetting these increases were decreased sales in Supermarkets and Groceries
7.50%.

When the All Sections Index of the Retail Sales is deflated by the All Items Index of
Retail Prices, the volume of sales by retail establishments increased by 2.4% between

1st quarter 2022 and 2nd quarter 2022 as compared with 15.1% decrease over the
same period a year earlier.

Comparison of the movement in the
Index of Retail Sales, the Retail Price Index and the Volume Index

What is the Index of Retail Sales?

The Index of Retail Sales is a quarter-
ly measure of the value of goods sold 350
by retailers based on a sampling of

retail stores of different types and 300
sizes.
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It is an important indicator of move-

ments in retail trade and is computed 200

using the total receipts of a sample of 150

retail establishments. It is therefore,

essentially a value index. 100 — ——

The series may be used, within limi- 50

tations, to estimate the quarterly 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr 1st Qtr 2nd Qtr

consumer expenditure and, when

deflated by the Retail Price Index, can 2021 2021 2021 2021 2022 2022
be a useful tool to monitor the vol-
ume of retail sales. RS RPI VOL
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